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UN Framework Convention on Climate Change and the Kyoto Protocol – International Climate Symbol  
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This symbol will raise effectiveness of campaigns because:


· It relates communication to causal issues and solutions;

· It relates local initiatives to international view points.
The more often the climate symbol appears, the more communication will be effective.
Why this symbol?


· It is a unifying unit in communication 

Can we make all these messages interact without the various organizations losing their identity? Can we find a common unit to link messages with one issue – climate change? 
In our society, the significance of the climate change issue is increasing. Organizations communicate on this issue from various points of view - impacts, reasons and solutions. These separate messages turn the climate change into a problem which cannot be solved. The solutions, like for example, the energy saving tools or “green” electricity often are not associated with this problem. 
The Universal Climate Symbol has been created in the process of search of the linking unit. All non-economic entities, as well as natural persons can use this symbol and in this way express their concern regarding climate change and their wish to solve this problem. 
· It is a supplementary symbol 

The International Climate Symbol is a supplementary symbol:

· You don’t need more time or resources – you can use the symbol in your present or planned future correspondence;
· Your organization decides about the appearance, messages and the contents of your publications; 
· You decide where to place the symbol and in what size;

· Your message corresponds to the intention of the symbol – we can and have to limit climate change. 

Who can use this symbol?


· Organizations 

All non-economic organizations, like for example the non-governmental ones, governments/bodies of the executive power and bodies of the local self-government can use the symbol in their overall communication on climate change. They can use it in their websites, brochures and in paid television publications, posters, reports and etc.

So far, the commercial companies cannot use the International Climate Symbol.

· Individuals 

Individuals can use the International Climate Symbol, as to express their understanding that we can and have to limit climate change.
Supporting organizations


UNEP, WWF, Greenpeace and the Ministry of Environment of the Netherlands have developed the idea of the International Climate Symbol and are represented in the governing group of the symbol.

Information


You can download the symbol from the website: www.saveourclimate.org from June 2003 or you can contact the Secretariat of the International Climate Symbol in WWF-Netherlands: Eva van der Weiden, e-mail: Eweiden@wwf.nl, phone: +31 30 6937340.

The International Climate Symbol is a new means for raising public awareness regarding climate change issues. � HYPERLINK "http://www.moew.government.bg/images/logos_ang_symbols/climatesymbol40k.jpg" ��


The symbol was presented in June 2004 in Bonn. In the first month of existence of the website � HYPERLINK "http://www.saveourclimate.org/" \t "_blank" �www.saveourclimate.org� the symbol was downloaded more than 150 times.


The more often the symbol appears, the more easily it will act as a distinctive sign for the overall global communication on climate change issues. 


You can place the symbol on your site and make a link with � HYPERLINK "http://www.saveourclimate.org/" \t "_blank" �www.saveourclimate.org�, as to stimulate other people to use it. Also, you can use the symbol in your outgoing correspondence. 


The International Climate Symbol expresses the concern from climate change and the wish for solution of this issue.








